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Executive Summary 
 

This report describes the dissemination activities of the HOBBIT project for the first 3 months 
with a focus on months 2 and 3. The main content of this document is a detailed description of the 
activities related to the enhancement of the first deliverable D8.1.1. The report includes information 
about the first complete version of the online presence, the press release activities and the project 
fact sheet. It incorporates the feedback received from all partners throughout the first three months 
of the project. We also provide a first analysis of the social media channels that have been 
established. This report ends with a general description of the planned dissemination activities for 
the rest of the first year. 
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1.  Online Presence 
The second and third months of the dissemination activities were used to improve the initial 

online presence of HOBBIT and start to create awareness of the project through the social media 
channels. The press release was created and finalised in January 2016 and partners have started 
to distribute it through their PR channels.  

1.1 New HOBBIT Website 
The HOBBIT website is available at http://project-hobbit.eu/ since the project’s launch 

announcement (December 2015). The initial website went live on December 7, 2015.  Figure 1 
shows the initial web page. Based on the feedback we received from all partners as well as 
external contributors throughout the first three months of the project, we completed the design of 
the site and completed the content. 

 

Figure 1: HOBBIT Initial website screenshot 

http://project-hobbit.eu/
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With the new website we aim at providing a more organisation-oriented style. Since we want to 
be able to attract potential organisations that will potentially join the HOBBIT association planned 
the end of second year of the project. The new layout is based on the commercial WordPress 
theme “Minamaze Pro” and went live on the February 1st 2016. 

 

Figure 2: New HOBBIT website with new theme 

The following major enhancements have been made: 

 HOME: A rolling banner that aims to make visitors to identify with the facing obstacles 
when evaluating Linked Data technologies.  

 Target Audience: Three boxes added to inform more specifically the three different 
target audiences in HOBBIT. Each one of them is directed to a specific page where the 
main benefits of Hobbit to that specific audience is presented in detail. 

 Outcomes section: A new element in the menu was added to describe the different 
outcomes: the hobbit platform, and the different benchmarks for the different stages in 
the Linked Data lifecycle.  

 Get Involved section: Information about the different community members that we try 
to attract and the associated open calls. On each subsection we provide the possibility 
to register. 

 Deliverables: This section was extended with the possibility of ordering, and filtering 
deliverables by WP, Title, Partner or Date. 

 Mailing list: We have integrated forms for registration to the Hobbit community mailing 
lists. This is described next in detail.  
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1.1.1 Hobbit Community Mailing list 
One of the core new features added to the website is the possibility of capturing members of 

the HOBBIT community, which we plan to interest to join the future HOBBIT association. This is 
made through different embedded forms placed in strategic places in the website that propose to 
join the Hobbit community. Figure 3 User registration to Mailing lists, is one of the forms where 
users can get involved in the Hobbit community, three possible profiles are available: 

 Use Case providers: This profile of user are for those that make use or are interested 
to introduce Linked Data technologies into their business. 

 Solution providers: This profile of users corresponds to technology providers interested 
in evaluating their products using the Hobbit benchmarks 

 Scientific partner: This users are for scientist working in the development of new 
approaches within the Linked Data Lifecycle. 

 

Figure 3 User registration to Mailing lists 

The emails collected in the website are automatically sent to a Mailing list created in 
MailChimp service1. MailChimp is a collaborative tool for creating professional email based 
marketing campaigns and offers several features to measure the effectiveness of the campaigns. 
This service will be used to initially gather requirements and collection of KPI’s and later to 
communicate calls for participations to the evaluation campaigns. As of February 22th we have 
12 registered members into the mailing list through the hobbit website.  

1.1.2 Website Analytics 
The HOBBIT website is mainly managed by the dissemination partner Ontos but access is 

given to all partners in order that they can contribute and update content, e.g., results or write blog 
posts. We regard the website as dynamic and will therefore continuously improve and update the 
content in relation to feedback and on-going progress of the project.  

According Google Analytics we have the following traffic: 

                                                

1 http://mailchimp.com/  

http://mailchimp.com/
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Figure 4: Google Analytics for HOBBIT on 3rd February 2016-02-03 

As shown in Figure 4 we have reached 163 users from 37 countries until now. We are 
confident to keep up with the progress and improve the number of users once we have the “open 
calls” and the first results and reports.  

1.2 Social Media Channels 
To support the presence, awareness and community building, the following social media 

channels have been created already during the first month. Within this section we will provide 
information about the existing activities and post that have been made in the past 2 months. 

1.2.1 Twitter 
We have used the HOBBIT Twitter account https://twitter.com/hobbit_project/ in order to 

inform and attract the community. As of February 5th 2016 we have generated 5,803 impressions 
and gathered 92 followers. Figure 5 shows analytics of the Hobbit twitter account. 

 

Figure 5 Twitter analytics 

For maximising our activity in Twitter we have two strategies: 

 retweeting: request specific followers who have an important amount of followers to 
retweet our tweets: @aksw, @OpenLink, @LOD2, @geoknow 

 tweeting collaboration: by using TweetDeck, a tool for managing twitter accounts, we 
are able to have contributors to the hobbit account. This means that contributors are 
able to tweet on behalf of @hobbit_project. The members of the consortium that 
enabled to contribute are: @ISL_ICS_FORTH, @irinifund, @NgongaAxel, 

https://twitter.com/hobbit_project/
https://tweetdeck.twitter.com/
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@JLehmann82, @iit_demokritos, @Daniel_hladky, @OntosTeam, @OpenLink, 
@AletaPool, @iMinds, @akrithara and @martinstrohbach. 

1.2.2 LinkedIn Group 
The LinkedIn Group “Project_HOBBIT” has currently 16 members. The plan is to use this 

section for example to inform about the open calls as soon as they are ready. The LinkedIn group 
is reachable via https://www.linkedin.com/groups/8446895 . 

1.2.3 Slideshare 
The Slideshare account under the name http://www.slideshare.net/hobbit_project will be used 

to promote public available slides of the partners and the HOBBIT project. Currently no slides have 
been posted, as we haven’t been presenting HOBBIT on conferences or workshops. 

1.2.4 Bibsonomy 
http://www.bibsonomy.org/group/hobbit is now available to the project partners to keep track 

and share publications made under the Hobbit Project acknowledgement. We will also integrate 
the Bibsonomy into our website under results as soon as we have the first publications available. 

1.2.5 Blog Posts HOBBIT 
Besides the social channels we also use the blog post option on the HOBBIT website to inform 

about current activities. The latest blog posts are presented on the HOBBIT HOME page. 

1.3 Press Release and Factsheet about HOBBIT 
The initial Press Release and Fact sheet as shown in Figure 6 was drafted in month 1 and 

finalised after the kick-off meeting in Luxembourg. The team members have translated the first 
press release also into:  English, German, Greek, Polish, Dutch, and Spanish. And they are 
available for sharing in the “Press” section of the HOBBIT website.  

 

Figure 6: HOBBIT Fact sheet and Press Release December 2015 
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New European project develops a holistic opensource platform               

and industrygrade benchmarks for benchmarking big linked data 

 

SUMMARY 

Big Data is one of the key assets of the future. However, the cost and efforts                               

required for introducing Big Data technology in a value chain is significant.                       

Mastering the creation of value from Big Data will enhance European                     

competitiveness will result in economic growth and jobs and will deliver societal                       

benefit. To facilitate the use of Big Linked Data, the European Union funds a                           

research and innovation project called “HOBBIT”. A European consortium, led                   

by the Institute for Applied Informatics (InfAI) e.V., aims to develop a holistic                         

benchmarking platform for big linked data and corresponding industrygrade                 

benchmarks. 

 

PREMISES 

A key step towards abolishing the barriers to the adoption and deployment of                         

Big Data is to provide European companies with open benchmarking reports that                       

allow them to assess the fitness of existing solutions for their purposes.                       

Achieving this goal demands: 

1. The deployment of benchmarks on data that reflects reality within                   

realistic settings. 

2. The provision of corresponding industryrelevant key performance             

indicators. 

3. The computation of comparable results on standardized hardware. 

 

GOALS 

HOBBIT aims to address these tasks by means of a strong team composed of                           

leading research institutes, large industry customers and innovative small and                   

mediumsized enterprises. In particular, the consortium will aim to achieve the                     

following goals: 

1. Define benchmarks for domains of industrial relevance in Europe that                   

make use of Big Linked Data. 

2. Determine the key performance indicators for processing Big Linked                 

Data by collaborating with stakeholders from industry and research. 

3. Create an open benchmarking platform to evaluate the performance of                   

stateoftheart systems on standardized hardware.  

4. Organize yearly evaluation campaigns, using the platform and the                 

industrydefined KPIs. 

 

ABOUT HOBBIT 

HOBBIT is a project within the EU’s “Horizon 2020” framework program and                       

started on December 1, 2015. The consortium consists of InfAI (project                     

coordinator, Germany), Fraunhofer IAIS (Germany), FORTH (Greece), NCSR               

“Demokritos” (Greece), iMinds (Belgium), USU Software AG (Germany), Ontos                 

AG (Switzerland), OpenLink Software (UK), AGT Group R&D GmbH (Germany)                   

and TomTom (Poland). For more information, see  http://projecthobbit.eu/ 

 

 

 

 

https://www.linkedin.com/groups/8446895
http://www.slideshare.net/hobbit_project
http://www.bibsonomy.org/group/hobbit
https://drive.google.com/a/ontos.com/file/d/0B7fj2kNRoVL5YlJOaFBvaGdnTUk/view?usp=sharing
https://docs.google.com/document/d/19R1AqqCwyUsf849dP10fvtTt7Y3QkF9rj1tOaLg4HXU/pub
https://docs.google.com/document/d/1hbry1HBLe6IoXY8Kgla7SOaZdJYsnolQMdJcxqtzQO0/pub
https://docs.google.com/document/d/14B_CS7_9IizCuub295yegFbWO1kn_YzjywYggd50Gn4/pub
https://docs.google.com/document/d/1E2djIK0kqrBHZtf-L_CRUuY4TggIfyI_9iPKMKVodDA/pub
https://docs.google.com/document/d/1_3VMsSGcsNQ0j9nZb28gWx1U8KBWubasXO_UA4D_-YY/pub
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The German version was disseminated via: 

Leipzig press on the 17 December 2015: http://www.zv.uni-
leipzig.de/service/kommunikation/medienredaktion/nachrichten.html?ifab_modus=detail&ifab_uid=
e334ea177420160107095819&ifab_id=6400.  

 
The Greek version was disseminated via: 

FORTH’s FaceBook and Twitter channel, at the internal press release channel 
(http://ics.forth.gr/index_main.php?l=e&n=5&id=83) and it was submitted to the National Documentation 
Center (http://archive.ekt.gr/en/). Finally the Greek version was also send to the General Secretariat of 
Research & Technology. 

1.4 First Flyer, Fact Sheet 
In relation to the attendance of the first events and conferences in Q1 2016 we created the first 

fact sheet as trifold flyer design. It is available via http://project-hobbit.eu/press/. 

 

Figure 7: HOBBIT First Trifold Flyer 

 

2.  Planned Dissemination Activities for the 
1st Year  
In the first year we have planned the following dissemination activities related to HOBBIT. The 

dissemination activities are very closely linked to the deliverables in the first year and will always 
inform about the achieved results. 

http://www.zv.uni-leipzig.de/service/kommunikation/medienredaktion/nachrichten.html?ifab_modus=detail&ifab_uid=e334ea177420160107095819&ifab_id=6400
http://www.zv.uni-leipzig.de/service/kommunikation/medienredaktion/nachrichten.html?ifab_modus=detail&ifab_uid=e334ea177420160107095819&ifab_id=6400
http://www.zv.uni-leipzig.de/service/kommunikation/medienredaktion/nachrichten.html?ifab_modus=detail&ifab_uid=e334ea177420160107095819&ifab_id=6400
http://ics.forth.gr/index_main.php?l=e&n=5&id=83
http://archive.ekt.gr/en/
http://project-hobbit.eu/press/
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2.1 Blog posts, newsletters and press releases. 
The blog posts will be the underlying material to produce newsletters and press releases. 

Therefore, we are planning to produce two blog posts per month, four newsletters per year and two 
press releases per year. For the coming months the planned tittles are presented in Table 1. 

Month Date Title 

M3 02-01-16 Why Join the Hobbit Community? 

 02-15-16 Promotion of the Survey  

M4 03-01-16 State of the Art in BLD Benchmarks 

 
03-15-16 GERBIL-Powered Campaigns 

M5 04-01-16 Benchmarking RDF engines 

 
04-15-16 Industry expectations from Hobbit 

M6 05-01-16 Industry-driven KPIs 

 
05-15-16 Versioning for Big Linked Data: approaches and benchmarks 

M7 06-01-16 Hobbit at ESWC 

 
06-15-16 Hobbit at EDF 

M8 07-01-16 Survey Results 

 
07-15-16 Industry Data Management Plan (Dow p.29) 

M9 08-01-16 DATA 2016 

 
08-15-16 http://acl2016.org/ 

M10 09-01-16 Show me the data: synthetic data generation in HOBBIT 
Table 1 Blog Post planning 

2.2 Deliverables in Year 1 
The corresponding communication of produced deliverables to the appropriate channels is to 

be done as soon as they are completed. The table below lists deliverables due in the first and 
second project year and the intended distribution channel. 

 

Number Title Dissemination 

D1.1 Community member list (M18)  Internally, Website 

D1.4 Requirements specification (M6) Internally, GitHub 

D1.8 Reach out Strategy Plan (M12) Internally, Website, Social 
Media, PR 

D2.1 Architecture HOBBIT platform (M9) Website 

D8.1 Initial online presence (M1) Website, PR, Social Media 

D8.2 Factsheet, online presence, PR (M3) Website, PR, Social Media 

D8.6 Initial data management plan (M6) Internally, Website, GitHub 

D9.1 Project Management Plan (M3) Internally, GitHub 

D9.2 Annual report 1 year (M12) Internally, Website 

D9.5 Quality Assurance Risk Plan (M6) Internally, Website 

http://project-hobbit.eu/events/data-2016/
http://acl2016.org/
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Table 2: Deliverables planned until M12 

 

2.3 Event Participation  
On http://project-hobbit.eu/events/list/ we have the list of all events where HOBBIT partners 

will be participating. The nearest events are BITKOM, where the project will be presented, and 
ESWC where it is planned to participate and establish connections to the research community. In 
June we will create awareness during EDF2016 and DATA2016. Especially DATA2016 should 
attract user from the industry making it a great opportunity to present the HOBBIT project. 

2.4 Other Activities 
Within the 2nd and 3rd year the team will continue to update the HOBBIT website, add new 

social media channels, e.g. YouTube with tutorials and demos, a GIT repository, update the online 
demo server and prepare software packages for downloading and immediate use.  

http://project-hobbit.eu/events/list/

